B el e SRR Ty e b e T
*‘E'?»*é’?
."“ 4 -

"NFPA

JOURNAL LATINOAMERICANO

INTEGRATED
MEDIA
PLANNER

Your source for qualified professionals in Latin America
seeking the knowledge and support that is critical for
addressing safety issues across a wide range of disciplines.

www.nhfpajla.org




Reach more than 20 countries in the Americas

<1%
Canada

Market your products and services

29 across the continent, to either support
United States your existing efforts or begin @ new
initiative. No other fire and life safety
magazine gives you this depth of
coverage In Latin America.

Cuba <1%

’\ 2% Dominican Rep.

5% Puerto Rico

’<1% Honduras
1% Nicaragua

1% EIl Salvador

2% Venezuela
Costa Rica 2%
Panama 1%
Portugal & Spam ' Colombia 20% .

Ecuador 5%

Guatemala 1%

(Portuguese Digital
Magazine)
Peru 12%
2%
Bolivia
NFPA Journal Latinoamericano Circulation

Chile 9%
NFPA Members in Latin America Spanish Magazine 2,000
Individual Controlled Circulation Spanish Magazine 13,000
Total NFPA Journal Latinoamericano Print Circulation 15,000
Bonus Show Distribution 15,000
Bonus Seminar Distribution 3,500

Total Potential Exposures 33,500




2019 NFPA Journal Latinoamericano®
Your connection to JLA Readers
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P Top professionals in the Latin American fire & life safety industries

» The most influential specifiers and buyers of industry-related equipment

and services

» An audience unduplicated by any other industry publication




NFPA JLA delivers your target market

The most respected publication in
the industry is a “must read” for the
industry’s key decision makers

The National Fire Protection Association (NFPA®)

1s the source for codes and standards that govern
the fire and life safety industry. As the official voice
of the association in Latin America, NFPA Journal
Latinoamericano is the INDUSTRY’S MOST TRUSTED
SOURCE for codes and standards information.

More than 15,000 readers turn to NFPA Journal
Latinoamericano every issue for its insightful
editorial content

* Meaningful feature stories provide the
professional and technical content our members
demand.

* Exclusive statistical reports shape
and influence the codes and standards of
tomorrow.

* Thought-provoking analysis from
leading experts examines the latest industry
innovations and advocacy programs.

Proceso de

Qe ity
ren pnz. ROP
T AFP b 7 o,

. , ) e
The industry’s best-read publication is also o de c6digos 2.0

its most effective marketing tool S G
NFPA Journal Latinoamericano readers control a = : ?.:?:::Ti?,&.‘;’
huge portion of the industry’s buying power. Tl
And they rate the NFPA Journal Latinoamericano
as their “most useful publication when making

purchase decisions.” JOUR%

Two digital options give your advertising

more exposure at no additional cost!
NFPA JLA digital edition is a web-based presentation of all
the magazine’s stories and ads just as they appear in print,
plus hot links to advertisers” web pages. The digital edition
includes versions for iPad, iPhone, and Android.

NFPA JLA app allows download of the magazine to 1Pads,
iPhones and Android devices for offline reading. All stories and
ads are available, with hot links to advertisers” web pages.



NFPA Journal Latinoamericano® Reader Profile
An audience critical to success in the fire and life safety industry

TOP PROFESSIONALS

19%  Fire Chief, Officer, Trainer,
Commissioner, Firefighter

17%  Engineer/Electrical/Mechanical/
Other Engineer

15%  Fire Protection Engineer/Code
Consultant/Fire Protection System
Designer

1%  Facility Safety Officer, Security
Officer, Life Safety Manager

9%  Fire Protection/Safety/Security
Manager

6%  Sprinkler Contractor/Electrical
Contractor/Installer, Project
Manager

6%  Loss Control/Risk Manager

5%  Inspector/Building Official /Fire
Marshal/AHJ

4%  Occupational Safety & Health
2%  Research

2%  Facility/Building Manager
5%  Other

NFPA Journal Latinoamericano
readers spend millions of dollars
annually specifying, purchasing,
or installing fire and life safety
products!

PRODUCTS READERS BUY

66% Education/Training

44% Smoke Detection Systems

35% Fire Pumps

34% Sprinkler Systems and Accessories
33% Hazardous Material Storage

29% Fire Alarm Panels and Peripherals
29% Suppression Systems

22% Fire-Rated Building Products

18%  Wire and Cable

18%

10%
9%

Voice/Fire Alarm Notification
Systems

Mass Notification
Inspection/Design Software

80% of NFPA JLA readers

are involved in specifying,
recommending and approving
product purchases.

FACILITIES READERS
WORK IN

WORK READERS PERFORM

61%
52%
44%
35%
34%
34%
25%
24%
24%
22%
22%
22%
19%
18%
17%
16%

12%
10%
7%
6%

2%
15%

Industrial/Manufacturing/Lab
Office Buildings

Warehouse and Storage
Assembly

Apartment Buildings
Petrochemical/Mining
Restaurants

Educational and Day-Care
Government/Military

Electric Generating Plants
Utilities

Health Care

Transportation

Retail

One and Tivo Family Dwellings

Cultural Resources (library,
museum)

Lodging

Board and Care

Manufactured Housing
Detention and Correctional
Facilities

Nuclear Facilities

All Other Facilities/Occupancies
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57% Classify the hazard and
commodities to be protected

49% Identify applicable codes and
standards

43% Evaluate the broad range of
hazards and protection schemes
required to develop a workable,
integrated solution to a fire safety
problem

38% Select type of fire alarm system
and components

34% Monitor installation of fire
protection systems

33% Fire equipment and systems
design

30% Identify fire alarm panel location

27%  Select type of sprinkler system
and components

25% Review fire protection installation
shop drawings for compliance
with the engineer’s design

20% Egress systems

Almost 4 times the number
of readers trust NFPA Journal
Latinoamericano as their
primary source for codes and
standards information.

MOST USEFUL PUBLICATION

72% NFPA Journal Latinoamericano
25% Fire Protection Engineering
14% Ventas de Seguridad

9%  Seguridad en America

7%  Mundo Eléctrico

5%  El Mundo de la Seguridad
5%  Plant Engineering

19% Other

Statements and percentages contained herein compiled from 2009 NFPA Journal Latinoamericano® Reader Profile Study conducted by Unlimited Marketing.



NFPA JLA 2018 Planning Calendar

Featured Editorial

March 01/25/19 | 02/01/19 | Projected feature stories: The trend of micro-hospitals
and how to determine risks in these facilities « Update
on the latest edition of NFPA 80 and fi re door issues in
health care occupancies * Update on the development of
NFPA 451, Guide for Fire Based Community Healthcare
Providers.
Special focus: Health Care Occupancies

June 04/19/19 | 05/03/19 | Projected feature stories: Preview of the 2020 edition
of NFPA 654 and hazards related to combustible metals

Bonus Distribution: and combustible dust « Addressing the fi re problem in
parking garages and related structures ¢ Addressing cold

NFPA Conference & Expo storage industry ¢« Modular construction.

(San Antonio, Texas) Special focus: Industrial and storage occupancies

Bogota Safety Expo (E+S+S)

September 07/19/19 | 08/02/19 | Projected feature stories: Preview of 2020 editions
of NFPA standards related to aircraft and airports °

Bonus Distribution: Preview of 2020 edition of NFPA 25 and ITM issues for

. . sprinkler systems ¢ Preview of 2020 edition of NFPA 2
;AMRACI_ F"el ::mtecu?: ) and overview of hydrogen-related issuess
nternational Forum - Mexico Special focus: Assembly occupancies
NFPA Conference Costa Rica
December 10/18/19 /0119 | Projected feature stories: Update on the 2019

Bonus Distribution:

SICUR - Spain

edition of NFPA 914, Code for Fire Protection of Historic
Structures; Update on 2019 edition of NFPA 1221,
Installation, Maintenance, and Use of Emergency Services
Communications Systems.

Special focus: Government, civic, educational, and cultural
occupancies

*NFPA’'s Mexico Field Office participates in more than 17 Congresses & Expositions in Mexico, with a total audience of more than 90,000 people at
which the NFPA Journal Latinoamericano is distributed.




r_l ESTUD'O NFPA Seminars in Latin America

FORMACION EN ESPANOL DEL LIDER EN INFORMACION Y CONOCIMIENTO Add|t|ona”y, NFPA’s Latin American publication is distributed at all of our Spaﬂish
EN SEGURIDAD CONTRA INCENDIOS, ELECTRICA Y PELIGROS RELACIONADOS . . . .
language technical seminars, at NFPA member meetings, shows and congresses in:

* Asuncion, Paraguay * Panama, Panama . _ = e
* Buenos Aires, Argentina * San José, Costa Rica

* Guatemala, Guatemala * Querétaro, México

» Guayaquil, Ecuador * Quito, Ecuador

* Santa Cruz, Bolivia * San Juan, Puerto Rico

* Lima, Peru * San Pedro Sula, Honduras

* Madrid, Espafa  Santiago, Chile

» México, México » Santo Domingo, RD

* Monterrey, México » San Salvador, El Salvador

Regular Columns

An official NFPA publication, each issue of the NFPA Journal Latinoamericano

> PERSPECTIVAREGIONAL E

contains select articles from the award-winning NFPA Journal as well as Actualizacion del NEC

4E= necesano actualizar nuestra regfamentacidn sobre instalacwones Eléctricas?

articles written with local focus by respected Latin American professionals.
Each issue of NFPA JLA includes a full slate of regular columns and
departments, each with its own special focus. This offers many unique
placement opportunities for your ad throughout the year.

Editorial: NFpA JLA Editor in Chief Gabriela Portillo Mazal
discusses issues pertinent to the fire protection community as it
relates to each issue of the magazine.

Regional Perspective: NFpA Latin American Director
Antonio Macias discusses timely issues of importance to the fire
protection community in Latin America.

President’s Message: NFpA President James Pauley
discusses timely issues of importance to the fi re protection
community.

International: The nfpa view on global fire and life safety
issues.

Dispatches & Latin American News
Short takes on news and information of interest to the Latin
American fire protection community, from NFPA and beyond.

In Compliance

This department groups our popular columns on some of NFPA's
most widely used codes and standards—NFPA 13, Installation of Sprinkler Systems; NFPA 70®, National Electrical
Code®; NFPA 72®, National Fire Alarm and Signaling Code; and NFPA 101®, Life Safety Code®—under a single
heading. In Compliance puts a collection of timely, easy-to-digest code compliance information at readers’ fingertips.

First Reponder
This column provides expert perspectives on important codes and standards issues and their application within the first
responder community.




2019 Print & Digital Advertising Rates

Full Page 1/2 Page 1/3 Page 1/4 Page Covers
SPANISH ONLY
1x $3,470 $2,300 $1,840 $1,380 $4,520
2x $3,370 $2,180 $1,650 $1,250 $4,380
4x $3,260 $2,070 $1,570 $1,125 $4,240
COMBO (SPANISH & PORTUGUESE)
1x $4,420 $2,380 $2,240 $1,680 $5,750
2x $4,270 $2,730 $2,030 $1,530 $5,550
4x $4,120 $2,590 $1,930 $1,390 $5,360
PORTUGUESE ONLY (Digital Only)
Article Ad $1,280 Leaderboard Ad $1,850 TOC Ad $1,850
NFPA JLA DIGITAL EDITION ONLY ADS
Sponsor Launch Image $2,500 (per issue) Article Banner Ad $1,280 (per issue)
TOC Ad $1.,850 (per issue) Issues Library $1,100 (3 months)
LeaderboardAd $1,850 (per issue)

J
PUBLICATION
MECHANICAL ACCEPTABLE FILE TRIM SIZE: 20 x27.5 cm

SPECIFICATIONS:

BLEED—AIllow 0.3 cm bleed beyond
trim.

SPREADS—Keep live matter 0.635 cm
from gutter.

PREFERRED MATERIAL— Electronic
art to specifications.

COLOR PROOF—Required with all
four-color ads.

PRINTING—Web offset on coated
stock.

BINDING—Perfect.

PREMIUM POSITIONS:

(Premium applied to earned frequency )

FORMATS:
PDF files/X1-A preferred.

Ads created in Adobe Illustrator and
Freehand can be provided as EPS files
with all fonts created as outlines.

Be sure to include fonts or save fonts
as outlines.

Ads created in Adobe Photoshop can
be provided as EPS or TIFF files with
resolution of 300 dpi.

SPECIFICATIONS:
e All color images must be separated

as CMYK.

* All fonts must be included as both
screen and printer fonts. Truetype
fonts are not acceptable.

Covers: Plus 30%
Page 1: Plus 20% e Laser proofs for black and white ads
Guaranteed Position: Plus 10% and color proofs for color ads must

DIGITAL ADVERTISING

MATERIAL REQUIREMENTS:

Acceptable Media—Ads may be
submitted on CD formatted for
Macintosh.

FTP Transfers—Call for instructions.

Terms and Conditions—Refer to
www.nfpajla.org.

accompany all digital materials.

ADVERTISING MATERIALS:

Gabriela Portillo Mazal
NFPA Journal Latinoamericano
1 Batterymarch Park

Quincy, MA 02169

P 617-984-7272

F 617-984-7777

E gmazal@nfpa.org

FULL PAGE
20 x 27.5cm

1/2 PAGE
ISLAND
11.5 x 18cm

1/2 PAGE
VERTICAL
8.75 x
23.7cm

1/3 PAGE
SQUARE
11 x12cm

1/6 PAGE
6 x12cm

2 SPREAD
PAGE
40x 27.5cm

1/2 PAGE
HORIZONTAL
175 x1l1cm

1/4 PAGE
8.5 x1lcm

1/3 PAGE
VERTICAL
5.8 x23.7cm




Unique Marketing Opportunities

Add extra impact to your marketing communications program

These unique — and cost-effective — marketing
opportunities are designed to enhance your results
through the strong affiliation and trust readers have
for NFPA Journal Latinoamericano and the National Fire
Protection Association.

DIGITAL VEHICLES

NFPA Journal Latinoamericano’s digital edition advertising
put your product or service before an active and
interactive audience. This interactive advertising section is
an excellent way to promote your company’s literature,
catalog or website - you can even make it a video. Our
left of cover sponsorship spot has an excellent click
through rate, and our readers spend more time and

view more pages than the industry average for digital
publications.

NFPA JLA’s digital edition and app

Each issue of the magazine is digitized and emailed

to more than 50,000 readers, offering you additional
advertising opportunities that will appear on iPads,
iPhones, and Android phones with click through direct to
your web pages.

JOURNAL
n a -

, MLATROAMERICANO

VISION GLOBAL

¢ un metodo de |:|Ian|f|rac:nr| ante todo tlpD de

BICIEMBRE 2010

NFPA CONFERENCES IN LATIN AMERICA

Put the spotlight on your company at the 2019 NFPA
JLA Conferences in Latin America, which include San
José, Costa Rica in September. Become an event
sponsor and reap the benefits of extending your message
to key decision makers and qualified buyers via our
niche conferences. Increase name recognition in the
industry and show interest in the path that the industry
will be taking in the future. You can also reach the
professionals who attend every time they turn to the
Conference Program by placing an ad in the program.

Contact us for specially priced bundle packages that include
print and conference sponsorships.

INSERTS

Rates for furnished inserts, outserts, polybagging,
gatefolds, belly bands, and business reply cards are
available upon request. Two samples of inserts or
outserts must accompany your request. Similar to
advertising, inserts are subject to review by the NFPA
Journal Latinoamericano Advertising Review Board.
Contact us for rates and specifications.

REPRINTS

Reprints of advertising, articles, or product releases in
NFPA Journal Latinoamericano are outstanding brand
and credibility-building additions to your marketing
communications program. For information, contact
Gabriela Portillo Mazal at 617-984-7272 or
gmazal@nfpa.org.

National Fire
Protection Association®

NFPA www.nfpajla.org



2019 JLA Online

Online opportunities to connect
with JLA Readers

Exclusive features, articles, archives and the digital edition from NFPA's bilingual publication continuously draw
qualified industry professionals to NFPA Journal Latinoamericano Online. This content-rich site offers great visibility for
your products and services.

Option A is available on the home page only. e R

RHAL $U CONEXIC
HOME PREMIUM BANNER AD Q EN
Your message gets optimum visibility with
this fixed exclusive buyout.
(331x340) home page only. File size limit: 25K

3 months 6 months 12 months
$1,250 $2,200 $3,950

COLUMNS RECTANGLE AD Q

Your company ad prominently featured in ey Al A - ;
COlumn “home pages”. 4 BOMBERDS DE RID RECEE..
(1041x90) portal page only. File size limit: 25K SN . CH e e s i
3 months 6 months 12 months

$1,080 $1,945 $3,500

RIGHT NAVIGATION AD Q

This ad delivers excellent visibility below the
“Related Articles” sidebar. Ads in this section

5 harssa edgaiice sigo de xsactercis un ls aslcscisn de la nomstivided de ls

Veer s ()

rotate. — T
(324x286) Run-of-site. File size limit: 25K ,

3 months 6 months 12 months

$900 $1,600 $2,800

* Jrasies v {y et s
B r—




2019 JLA e-newsletter

Reach additional influential readers — online —
between issues

Each online issue of JLA e-news contains the latest articles, features, and special online exclusives from NFPA Journal
Latinoamericano, as well as quick access to the information and resources on NFPA’s codes and standards-making process,
research, training, safety information, and more.

JLA e-news is emailed on the second Tuesday of each month to over 50,000 readers.

AVAILABLE AD POSITIONS AND SPECIFICATIONS

* Maximum file size — 40k and may loop up to 3x’s

* Acceptable File Formats — gif or jpeg

* Animation — acceptable; no flash (Note: Animated ads will only
rotate in “view in browser.”)

BANNER 1
600 x 90

Choose from the following positions:

5 ambiciosn iniclativa do seguridad
o ta vinja tecnoiogla da Ios Rscapes

Size Price Duration
Amenaza Intema
Banner 1 600 x 90 $2,100 net 3 months oot g o S b bt
Banner 2 600 x 90 $1,800 net 3 months 2 N ke e el bl 1o
tricio deckdiemnn consTur un sngular sissema d
Banner 3 120 x 240 $1,500 net 3 months =
BANNER 2
Banner 4 600 x 90 $1,200 net 3 months 600 x 90
NFPA Mexico Fire E;
JLA e-news PUBLISHING SCHEDULE México, D, Abrl26-3, 2015 _ BANNER
NFPA Mexico Fire Expo, junto con Expo Seguridad
M?dulaxy Expo Seguridad Induslf(ai fclmlaan una singular 3
Month Distribution Date  Materials Due il il el 120 x
J J 20 J - patrimonial, y la administracién de edificios. 240
anuary anuary anuary
February February 27 February 16 AVPA Confrarien § Enpre
Chi 22-25 de junio, 2015
March March 26 March 16 La!‘HtCmferem::: Expo regresa a Chicago. El
. . . avenio bina una ducativa sin igual,
April April 16 April 13 e ST amoree.  |[BANNER
May May 23 May 18 3
June June 20 June 15 1320"
Nuevas Traducciones: NFEA TOE: Norma para la
July July 18 July 13 B[P euinkiction er hamin e Dopi, Eckacn
;_;'N'om'.rapara pmtacc.lﬂn
quip lectrénicos p de de datos
August August 22 August 17 i Emmm;wp”; : f’;’m
September  September 19 September 14 [ Foleacion oniim bmeniion 0 o s
October October 24 October 19 Nunis hemmisies pas st conalanes: | IBANNER
November November 19 November 14 s 3
Informe: Impacto d les de comingol 120 x
December December 19 December 14 obre ol O e b Gl i do chikes. 240
(Dates are subject to change) Informe: Incendios en propledades residenciales
bajo construccién o grandes i
BANNER 4
600 x 90




JLA® Sales Contacts

USA
Stephanie Oliver
Account Executive

1 Batterymarch Park
Quincy, MA 02169

T +1-305-321-2936

F +1-617-984-7777

E adsalesjla@nfpa.org

LATIN AMERICA
Walter Grijalvo
Production Director

1 Batterymarch Park
Quincy, MA 02169

F +54 9 11 34145466

E wagrijalvo@nfpajla.org

SALES DIRECTOR

Gabriela Portillo Mazal
NFPA International Operations

1 Batterymarch Park
Quincy, MA 02169
T +1-617-984-7272
F +1-617-984-7777
E gmazal@nfpa.org

National Fire
Protection Association®

NFPA www.nfpajla.org






